
 

Product updates/scheduled marketing dates first half of 2026 
 

Farmalogg AS 20.10.2025 

 

Deadlines for 
enrollment of new 
products1 

Farmalogg exports 
data to WHOCC2 

Farmalogg exports 
data to NOMA³ 
 
Helfo updates 
NOMA3 

Farmalogg imports 
data from NOMA3 

Farmalogg exports 
data to wholesalers4 

Product 
updates/marketing 
dates (updates at 
pharmacies) 

16.12.25 18.12.25 22.12.25 05.01.26 06.01.26 15.01.26 

12.01.26 14.01.26 16.01.26 21.01.26 22.01.26 01.02.26 

26.01.26 28.01.26 30.01.26 04.02.26 05.02.26 15.02.26 

09.02.26 11.02.26 13.02.26 18.02.26 19.02.26 01.03.26 

23.02.26 25.02.26 27.02.26 04.03.26 05.03.26 15.03.26 

10.03.26 12.03.26 16.03.26 19.03.26 20.03.26 01.04.26 

23.03.26 25.03.26 27.03.26 07.04.26 08.04.26 15.04.26 

10.04.26 14.04.26 16.04.26 21.04.26 22.04.26 01.05.26 

22.04.26 24.04.26 28.04.26 04.05.26 05.05.26 15.05.26 

07.05.26 11.05.26 13.05.26 19.05.26 20.05.26 01.06.26 

22.05.26 27.05.26 29.05.26 03.06.26 04.06.26 15.06.26 

10.06.26 12.06.26 16.06.26 19.06.26 22.06.26 01.07.26 
 

Footnotes 
1) New products must be enrolled within 15 working days (three weeks) prior to the scheduled marketing date. Public holidays and red-letter days (i.e. New Year, Easter, Ascension Day, 

Whitsun, Christmas, the first of May and the seventeenth of May (the Norwegian Constitution Day)) are not working days. In addition, Monday, Tuesday and Wednesday before 
Maundy Thursday, Friday after Ascension Day, Christmas Eve and New Year’s Eve, and the days between Christmas Eve and New Year’s Eve are also not considered working days.  

 
2) WHOCC (WHO Collaborating Centre for Drug Statistics Methodology at the Norwegian Institute of Public Health) must approve the ATC code, the DDD, the statistics factor etc. for 

medicines.  
 
3) NOMA (Norwegian Medical Products Agency) must add any maximum prices, reimbursement information, reimbursement prices, stepped prices and generic codes for relevant 

medicines. Helfo (The Norwegian Health Economics Administration) updates any reimbursement information and reimbursement prices for relevant products quarterly via NOMA.  
 
4) Farmalogg exports updated data files to wholesalers. Wholesalers must then process the entry in their internal systems, order the new products from the companies and prepare the 

inventory. Wholesalers receive information about all products that have been processed, including those with future marketing date. 


